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Abstract 
 

Background 

Hurricane Harvey made landfall on the coast of Texas on August 25, 2017 and is the second 

costliest hurricane in the United States, inflicting approximately $125 billion in damage.2 The 

American Red Cross is a non-profit organization that responded to this hurricane and the 

organization mobilizes volunteers to provide disaster relief across the United States. 

Microblogging has grown in popularity and as a result, the large amount of raw data that exists 

can be instrumental in understanding the mass sentiment and opinions of certain populations.3 

The present study utilizes Twitter in order to understand the general population’s attitudes and 

beliefs associated with the American Red Cross in order for the organization to recruit volunteers 

and solicit donations  

 

Objectives 

The researchers aim to identify emerging themes regarding the perceptions and beliefs of public 

Twitter users around the impact of Hurricane Harvey from August 24, 2017-August 31, 2017. It 

is hypothesized that there will be a large number of negative tweets. 

 

Methods 

“Advanced Search” tool on Twitter to identify tweets: from August 24, 2017-August 31, 2017, in 

English, and that utilize the hashtag "#AmericanRedCross.” Tweets were collected with 

NCapture, a tool of NVivo, and identifying data was removed. Content analysis was used to find 

broad themes and then broken down into subthemes. All tweets reanalyzed to determine if they 

also met criteria for other themes/subtheme. 

 

Conclusions 

Only 66 tweets captured appeared to have a negative perception of the American Red Cross. Out 

of 961 tweets, 639 focused on donating to the American Red Cross. Only 30 tweets discussed 

volunteering when the American Red Cross claims 90% of their workforce is comprised of 

volunteers.1 This suggests that most people consider donating rather than volunteering with the 

American Red Cross. 

 

 

 

 



 

Competencies Strengthened by this Project 

 

MPH Competencies 

o Inform, educate, and empower people about health issues 

o Evaluate effectiveness, accessibility, and quality of personal and population-based 

health services 

o Conduct research for new insights and innovative solutions to health problems 

o Communicate effectively with constituencies in oral and written health 

SBS Competencies 

o Critically describe and evaluate the state of public health social and behavioral 

science research and literature 

o Apply social and behavioral science theories and concepts to public health 

problems 

o Describe and apply the social ecological framework to public health problems 

o Demonstrate the knowledge and skills necessary to conduct social and behavioral 

science research 

 

 

Public Health Relevance 

 

 My special project involves social media analysis to determine the attitudes and beliefs 

held by the public regarding the American Red Cross. This is important as the American Red 

Cross is a large charity with many resources that allow it to make huge impacts on areas 

following disasters. By understanding the public’s attitudes, we can determine if the Red Cross 

needs to change tactics in order to recruit volunteers and solicit donations. If it is determined that 

there is a majority of negative attitudes surrounding the organization, then this is significant as 

the Red Cross may not be accessing the total amount of resources it could due to reputation. It is 

also important to understand individuals’ attitudes about this popular charity to determine if the 

population would utilize it as a resource.  
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